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Background
Seven Up Clothing

Target market: Youngster, Urban, Unisex

Social Media: twitter, instagram, facebook, g+

Competitor: KZL, PeterSaysDenim, KickDenim, Diery

Spec: 100% cotton combed, plastisol, manual rubber,
transfer print

price: 80.000/pcs



Objective

to educate the “Advantage Value” brand Seven Up

tapping to the needs and wants of the new
target market



Problem Statement

Seven UP clothing needs a
refreshing new target to

broaden their market



New STP Analysis
Modern dancers -> 10y.o++, esp. Hip-Hop, ses a-b, urban.

Brand insight: Comfortable, ensuring the flow of the
movement, absorbent.

consumer insight: something to wear on daily routine;
fancy, flexible, yet affordable

positioning: feel the move!



Consumer Response
Behavior 

awareness and trigger trial of the product



Research

 Registered dance classes in Jabodetabek alone: 45
(http://tinyurl.com/danceclassesjkt)

Registered Students: >2000 (namarina.org)
  

Affordable casual dance apparel not yet exist

Nike,Adidas,Reebok-> Hard sport, dance apparels are not
sold widely in Indonesia 



Data Analysis
Target Audience's

Behavior & Attitude : Funky, chill, try hard to appear
"effortless"(ironically)  

•
Need & Want: "Statement" making, quality and identity



Technical Plan

Conditioning

Social Media

Feel The Move

Result 

KOL-
@wambdg,
@brandon_

lilhero,  
@faynabila.ra 

“Feel it, use it, move it”

On ground
activation;

dance workshops
dance competition



Expected
Result





Sales


