CLAUDIA MURRIN 1306461466




Baclkgrovnel

OLVEN UP CLOTHING
TARGET MARKET: YOUNGOTER, URDAN, UNIOEX

o0CIAL MEDIA: TWITTER; INOTAGRAM, FACEBOOK, G+

COMPETITOR: KZI, PETERIAYODENIM, KICKDENIM, DI

FRY

oPEC: 1007 COTTON-COMBED, PLAoTIS0L, MANUAL RUBBER,

TRANSFER PRINT

l 'D ! PRICE: 80000/ PCo



@bjecitiye

TO EDUCATE THE “ADVANTAGE VALUE™ BRAND okVEN UP

TAPPING TO THE NEEDS AND WANTo OF THE NEW
TARGET MARKET

A



Prevlenn Steternent

oEVEN UP CLOTHING NEEDS A
REFREOHING NEW TARGET TO
PROADEN THEIR MARRET
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P@3RAre

REGIOTERED. DANCE (CLASoES: IN JABODETADER, ALONE: 43
(EFTR://TINYURLCOMZDANCECLASOESIRT)

REGIOTERED oTUDENTS: >2000-(NAMARINAORG)
AFFORDABLE CASUAL DANCE APPARELGNOT-YET EXIST

NIGE,ADIDAS, REEDOR-> HARD @PORT, DANCE APPARELS ARE NOT
o0LD WIDELY IN INDONEoIA




BEHAVIOR &' ATTTTUDE FUNRY, CHILL, TR
EE@BIL@S (lBONlCALLY



Tecnnica

| Pl@n

Conditioning

“Feel it, use it, move it”

Result

Social Media

KOL-
@wambdg,
@brandon._

lilhero,
@faynabila.ra,

Feel The Move

On ground
activation;
dance workshops
dance competition






& PHOTO

@ brandon_lilhero

@ 1,893 likes

brandon_lilhero join our workshop on 1st March
2076!

such an honour to collaborate with one of the most
amazing dancer in Indonesia !

@imchemmy

CP







